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DHL EXPORT BAROMETER 2020

AUSTRALIAN EXPORTERS INVESTING IN
E-COMMERCE RECORD RETURNS IN SALES

IMPACT ON ONLINE ORDERS

0/ Of businesses reported O/ Experienced increases
0 .. . o . :
a decline in online export in online export orders
orders this year

STRATEGIES TO DRIVE ONLINE ORDERS

While 40% of export Their top strategies include:
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export orders online,
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